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INTRODUCTION 

At the beginning of 2020, the Covid-19 Virus or Corona was a mysterious disease that 

paralyzed the city of Wuhan, China at the end of 2019 which finally spread widely throughout 

the world, especially Indonesia so that the development and growth of SME in Indonesia were 

again tested for their resilience in facing the economic impact due to the spread of Covid-19. 

19 that trigger negative sentiment (Noviarini, 2021). 

The existence of SME cannot be eliminated or avoided from the nation's society today. 

Because its existence is very useful in terms of the distribution of people's income (Ernawati, 

2021). Moreover, the number of SME in Indonesia has reached 64.19 million, with the very 
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dominant composition of Micro and Small Enterprises (UMK) at 64.13 million (99.92%) of 

the entire business sector (Bahtiar, 2021) including Pringsewu Pringsewu. This number will 

increase labor absorption (Sukwika, 2018). 

based on the Decree of the Ministry of Cooperatives and SME of the Republic of 

Indonesia, there are 245,136 SME spread across 15 regencies/cities in Lampung Province 

(Rohmawati & Lestari, 2021). Various policies are designed to protect and restore SME in the 

midst of the Covid-19 pandemic. One of them is the provision of the Banpres for Productive 

Micro Enterprises (BPUM). received Productive Presidential Assistance for Micro Enterprises 

(BPUM). The government provides direct assistance of Rp. 2.4 million per recipient. This 

assistance is given to 12 million micro business actors who are not currently receiving bank 

credit assistance (Wardiningsih et al., 2021). 

Pringsewu Regency is one of the regencies in Lampung Province (Darwis et al., 2020). 

Pringsewu Regency is one of the regencies that has a lot of business potential that is able to 

compete in domestic and foreign markets (Bakhri & Futiah, 2020). The economic rate of 

Pringsewu Regency for the period 2010 – 2015 can be seen from the rate of Pringsewu and 

National Economic Growth. When viewed from these statistics, it is very clear that the LPE 

(Economic Growth Rate) of Pringsewu Regency from the period 2013 to 2017 is high when 

compared to the LPE of Lampung Province and is also still below the National LPE. 

During this pandemic period, it certainly has a significant impact on various sectors, 

especially SME in Pringsewu Regency and hampers business growth. This impact has been 

seen immediately with the reduction of the workforce (A. P. Wibowo & Sudiro, 2021), various 

anticipatory actions such as social distance, the closure of several businesses that have an 

impact on laying off employees (Kepramareni et al., 2020). places of worship are closed, public 

transportation is restricted, almost everything 

other public service sectors are closed or have limited operating hours (Intermediate 

Librarian & Ministry of State Secretariat, n.d.). 

The spread of the Covid-19 outbreak had a direct impact on the drastic decline in the 

SME economy (Khoiri Abdi & Febriyanti, 2020). Even though there are many who have gone 

bankrupt, it is possible that there are still some SME that survive. SME actors currently have 

to face quite a big problem and it is predicted that a survey of 47 percent of SME will stop 

trying, because they experience cash flow health problems, so they have to lay off their 

workforce (S. Wibowo, 2021). 

Not only that, the Indonesian government did not remain silent and responded to this by 

establishing several national policies, including calls to work from home (WFH), 

implementation of social distancing and large-scale social restrictions (PSBB) (Darmawan & 

Atmojo). , 2020). Therefore, it causes all businesses, especially SME to be able to adapt to new 

conditions due to the Covid-19 pandemic (Januar Mahardhani, 2020). 

Creativity in the development of the SME business today is of course very necessary to 

help the creative SME development process (Darwanto, 2013) to be more enthusiastic about 

creating innovations during this pandemic so that it will help in economic growth and to be 

able to survive and adapt during the Covid-19 pandemic. this. Especially with the relation in 

the industrial era 4.0 or the digital industry, of course looking for opportunities for innovation, 

recognizing opportunities, and gathering information about opportunities (Widodo, 2018) is 

very large. Such as selling offline or online through E-commerce (Mumuh et al., 2021) by 

utilizing increasingly sophisticated electronics so that marketing increases and also continues 

to consider solutions, namely with strict health protocols, focusing on meeting basic social 
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needs, and building an ecosystem. and new business models with the creation of competitive 

advantages (Halisa, 2020). 

Innovation can also be in the form of producing quality products but at low costs 

(Merliana & Kurniawan, 2016) and simple but effective sales. Innovation is also not only 

limited to the business strategy, but can also be in the physical form of the product itself. So 

that this creative potential has promising prospects. Therefore, if a business is running if it 

cannot last long in the midst of this pandemic or is in competition, if only the business actors 

lack knowledge about existing business opportunities and do not have innovations to be 

creative. Therefore, as a business actor, you must be able to motivate yourself so that you can 

always be creative in innovating and making it happen, especially during a global crisis such 

as the Covid-19 virus pandemic. 

From a total of approximately 1,500 SME throughout Pringsewu Regency, business 

actors in the culinary and handicraft sectors are the business sectors that are less affected by 

the Covid-19 pandemic. However, with the outbreak, these business actors have to rack their 

brains on how to keep their SME alive, so these business owners must be able to innovate and 

be creative (Diandra, 2019). 

Based on the description above, this study aims to find out 1) which SME in Pringsewu 

Regency can survive in the midst of the Covid-19 pandemic; 2) how are the innovations and 

creativity carried out by SME in Pringsewu Regency so that they can survive in the midst of 

the Covid-19 pandemic. 

 

RESEARCH METHODS 

The method used in this research is descriptive qualitative. The subjects in this study 

were 30 SME in Pringsewu Regency. The research was conducted on March 1 to March 30, 

2021, while the object is the issue to be investigated, namely how these SME activities 

innovate, be creative and can survive in the midst of the COVID-19 pandemic. The data 

collection techniques used include interviews and documentation. 

 

RESULTS AND DISCUSSION 

Based on observations, it was found that not all SME in Pringsewu could survive the 

Covid-19 outbreak. This is due to a lack of capital, lack of sales and in terms of income 

(income) and profits for entrepreneurs are drastically reduced. There are those who require to 

reduce the number of employees, there are also those who choose to close temporarily. In 

addition to these factors, the mobility that must be reduced is the cause. This is very influential, 

especially for entrepreneurs who do business door-to-door from stall to shop and even go 

around to sell their products. 

Income and profit increases do not really affect SME that are unable to survive, due to 

raw materials that are difficult to obtain, rising prices of basic commodities, and erratic sales. 

These things can trigger goods available in the warehouse but sales are less developed. For 

SME that survive with a sizeable income, plus profits that continue to increase, they are able 

to innovate and be creative well, able to see how the best opportunities can be obtained, take 

advantage of good sales moments so that their business survives. 

Researchers realize that in fact SME owners can have sufficient income if the monthly 

profit is stable, but based on the results of observations and interviews, it is stated that there 

are several SME owners whose income is sufficient but cannot compete in maintaining their 

products, both from materials, capital, and reprocessing the profits. . 
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SME in Pringsewu are in the category of SME in the Informal Sector and Micro SME, 

which means that SME in the informal sector are run in groups of street vendors who rely on 

carts or small stands as a place to sell their products. Meanwhile, those included in the Micro 

SME category are SME with the ability to be craftsmen but lack the entrepreneurial spirit to 

develop their business, because many have businesses but are not skilled at selling their 

products. 

 

The form of innovation and creativity of SME 

As one of the most important economic sectors, it is necessary to continue to breathe for 

SME, especially during the economic downturn during the current Covid-19 virus pandemic. 

So that innovation and creativity are needed during the current pandemic. The strategy of 

entrepreneurs as SME actors is the key in innovating and increasing their creativity so that their 

business can survive. The existence of this innovation and creativity is expected to be able to 

anticipate every business or business group so that the economy in SME can survive even 

though they are experiencing a pandemic and become product quality development. This 

innovation and creativity are capable of transforming and building hope to be able to face the 

impacts that are happening. 

In general, innovation and creativity in SME can support existing businesses or even 

provide opportunities for new businesses to meet market needs. With this innovation and 

creativity, it is also useful to keep every consumer from getting bored quickly and staying loyal 

to always use the products offered. This network that is formed can grow into a large business 

network and can also have an impact on the globalization of this economic activity. Thus, the 

intended progress is finally achieved with the support of utilization and flexibility in innovation 

and creativity policies. 

During this current pandemic, many SME actors are walking in place, which basically 

do not have the readiness to face the Covid-19 pandemic. When developing his business his 

business did not progress because of the lack of innovation and creativity and only followed 

the trend. Without seeing the potential that exists in the end the business does not last long and 

then goes bankrupt. It is not surprising that these local SME products are still relatively few to 

be able to penetrate the international market. 

At this time of the pandemic that has not yet recovered, it does not mean that you cannot 

create innovation and creativity for the business that is being run. Therefore, companies must 

produce innovation and creativity that are as creative and effective as possible to achieve 

success. Of course, in this innovation and creativity, strong motivation and creativity are 

needed so that all changes created can be done easily. This motivation can be obtained from 

yourself and the closest people who are the most influential for yourself and the creativity that 

we can get by how we create an idea to solve an existing problem. Therefore, there are 

economic problems in SME with several innovations and creativity that we can do to survive 

during the pandemic, namely: 

1. Changed the way of selling from offline to online 

2. Create a new product that really unique 

 

Based on the results of interviews, efforts 

Mr. Wil and closed due to lack of capital, from the supply of coffee and manpower 

because he only worked alone, his intention was only to share his taste about coffee, because 

there was a lot of competition in selling coffee, even though the income was decent, coffee was 

also unique with the addition of ginger but the tiredness did not pay off, he added. If analyzed, 
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this business already has an innovation, namely mixing coffee with a mixture of ginger, 

unfortunately it is not followed by creativity. He doesn't do online sales, which should be able 

to encourage increased results because it can attract wider consumers. 

Based on the results of the interview with Suratmi's mother, it was found that she still 

uses natural sweeteners and does not use artificial sweeteners or sweet juices. In terms of 

innovation, what he does is to use a mixture of fruit flavors that have natural colors. In terms 

of income, the net income obtained is estimated to reach Rp. 2,000,000, Rp. 500. 000 that in 

normal months (without additional orders for yasinan and celebrations), even during the fasting 

month the income can increase to Rp. 5,000,000. The monthly income has covered the capital, 

raw materials are easy to get and selling online via Whatsapp keeps the business going, 

Based on the results of the interview with Pak Amri, it was found that his income from 

the business was uncertain. However, private lessons or archery lessons can be earned starting 

from Rp. 50,000 to Rp. 150,000 per person. Meanwhile, in the sales sector, there are still few 

people who want to own archery equipment, perhaps because they need a trainer so that there 

is no misuse of these archery tools. Monthly income depends on the number of members, if 

members or visitors increase, the income will increase. His innovation is to make archery from 

wood that is around his house. His creativity in addition to making arrows, he also opened an 

archery course. This is what keeps the business going. 

 

CONCLUSION 

Based on the analysis and discussion, it was concluded that of the 30 SME in Pringsewu, 

there were 7 SME that were unable to survive and the rest were still trying to survive. This is 

because apart from the Covid-19 outbreak, these entrepreneurs do have constraints in capital, 

processing of production materials and sales, which is even worse during pandemic conditions 

like this. What they can do is reduce production costs, resulting in a reduction in employees, 

even to the point of closing their businesses more quickly. while for the SME that still survive, 

the reason is because this is their main source of income, regardless of the result, regardless of 

income, they will continue to maintain their business as long as there is no other way out that 

is more profitable. 

In terms of innovation and creativity, there are several things to do, including: changing the 

way of selling from offline to online during the pandemic, such as using online platforms, 

carrying out all business activities with good planning to adjust the products produced, 

launching digital markets to market products online or online. Creativity is, creating a new 

product that is truly unique, modifying products that create new qualities and styles to increase 

sales. 
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